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Presentation/Speech Activity:  Create a Political Campaign Ad 
 
Type of Teacher Tool:  Small Group Activity 
Targeted Grade Level(s):  9-12 
Targeted Curriculum Areas:  Social Studies, Speech/Oral Communication 
 
Learning Objectives:  
The learner will: 

1. learn about requirements and guidelines for political advertisements. 
2. research a previous American presidential campaign and create a television advertisement 

supporting the candidate of their choice from that election. 
3. use primary and secondary sources to analyze the positions of their chosen candidate to 

determine information to include in their ad. 
4. write a script for their ad incorporating elements of appropriate structure, tone, vocabulary, 

and audience engagement. 
5. practice oral and video presentation skills as they record, edit, and complete their ad. 
6. demonstrate knowledge of requirements and guidelines for political advertisements in their 

finished ad. 
 
Featured National Standards: 
Common Core State Standards Initiative—English Language Arts Standards  
Anchor Standards for Speaking and Listening 
1.  CCSS.ELA-LITERACY.CCRA.SL.2 
Integrate and evaluate information presented in diverse media and formats, including visually, 
quantitatively, and orally. 
2.  CCSS.ELA-LITERACY.CCRA.SL.4 
Present information, findings, and supporting evidence such that listeners can follow the line of 
reasoning and the organization, development, and style are appropriate to task, purpose, and 
audience. 
3.  CCSS.ELA-LITERACY.CCRA.SL.6 
Adapt speech to a variety of contexts and communicative tasks, demonstrating command of 
formal English when indicated or appropriate. 
 
NCHS Historical Thinking Standards 
H.2. Historical Comprehension 
HT.2D:  Differentiate between historical facts and historical interpretations 
H.3. Historical Analysis and Interpretation 
HT.3B:  Consider multiple perspectives 



 

©2019 Educate.Today 

   
 

2 

2 

H.4. Historical Research Capabilities 
HT 4B:  Obtain historical data from a variety of sources 
H.5. Historical Issues—Analysis and Decision Making 
HT 5E:  Formulate a position or course of action on an issue. 
 
Additional State and National Standards related to the content of our videos listed below for 
this lesson are also provided on the Educate.Today page where you find the video. 
 
Resources/Materials Needed:   

1. Elections 5:  Political Campaigns and the First Amendment 1 
2. Elections 6:  Political Campaigns and the First Amendment 2 
3. First Amendment 3:  Political Speech Example of Student Created Campaign 

Advertisement 
 
Teacher Instructions:  

1. Break the class into small groups or have them create groups of their own choosing. 
2. Instruct the groups to view either Elections 5 or Elections 6 AND First Amendment 3 

videos.  Elections 5 and 6 provide information about methods of political advertisements 
as well as communications and legal standards related to them.  First Amendment 3 
provides an example of a student created political ad that students can use as a model.  

3. Instruct students to select an American Presidential campaign of their choice or use a 
political campaign you are studying. 

4. Students should choose a political candidate from the election being studied to research 
and create a political advertisement for.   

5. Students will research, write a script, film, and edit as needed to create an advertisement 
that is either 30 seconds or 60 seconds in length. 

6. Have students present their advertisements to the class and have the class engage in a 
discussion of the ads.  Discussion could focus on methods of persuasion used in the ad, 
accuracy of issues presented, tone and style of the ad, effectiveness of the ad, etc. 

 
Extension Activity Options: 
      1.  Have students create advertisements to help a different class learn about a certain 
Presidential election and/or to learn about political advertisements and/or as part of a media 
literacy study. 
      2.  Invite communications professionals such as those working in advertising agencies, PR 
firms, or other types of media to mentor students as they create their advertisements or to view the 
advertisements and offer evaluations and advice. 
 
Assessment/Evaluation Options: 
     1.  Evaluate the finished advertisement on clarity of positions expressed, accuracy of positions 
expressed, tone, style, effectiveness, and adherence to requirements and guidelines for political 
advertisements. 
     2.   Have students complete a self-evaluation. 
     3.   Have students evaluate each other’s ads. 
 


