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It’s all in the mix!
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Recipe for

SOCIAL
=. MEDIA
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SUCCESS MEANS
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Keep it simple to start.




How Can You Help Them?

WE NEED
YOUR HELP

You only need the platforms that matter to you and your audience

PICK YOUR



NUMBER OF CONVERSIONS PER SOCIAL PLATFORM

in 80.33%

8+ 0.21%

YOU NEED

Think visually.

0 is open to teams of college
aking, f00d science and culinary arts.
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www.ASBE.org

GET MORE CLICKS, SHARES, AND LIKES.




Listen to your tone.
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HINT: BEA

Edit your message.

"I HAVE THE
SHORT ATTENTION
O SPAN OF A
- WHAT
:3 7 ARE WE

HAVING FOR DINNER"
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~YOUR CUSTOMER

BE SIMPLE.



Build a following.

YOU ARE LEADING THEM.

Understand the Audience Journey.
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FROM WHERE YOU ARE.




Social media is more important
than clicks, likes, and shares.

Hlall
BIG

DIFFERENCI

YOU ARE BUILDING —OWNED MEDIA.

Social media has real impact.

1. You can dominate a specific niche market.
2. You can create expert / go-to specialist status.
3. You can engage with customers who are less sensitive to pricing.

 ADVANTAGES

JUST AHEAD
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THE EFFORT.
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B2B SOCIAL MEDIA CHECKLIST

Documenting your social media plan allows you to set goals
and paint a clear roadmap of how you're going to reach
them. Your strategy should cover important topics such as:

. Successfully target a specific audience
. Use more than one social media platform
- Publish content that is relatable to your audience and industry

. Your social media goals are clearly defined and documented

YOU SHINE.
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THANK-YOU
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